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Tourist Traffic:

Anaheim Resort District contains approx. 70 hotels with around 18,000 hotel rooms

Dense Demos:

Approximately 27,947 people within a 7-min drive time radius with an average income of $199,616

HIGHLIGHTS

Anaheim Convention Center - Approximately 1 million annual visitors (Located 14 miles from project)
Angel Stadium - Approximately 3 million annual visitors (Located 13 miles from project)
Platinum Triangle - Approximately 17,000 new residential units (Located 12 miles from project)

Honda Center - Approximately 1 million annual visitors (Located 12 miles from project)




Anaheim
Hills
Festival.

Anaheim Hills Festival is an approximate 573,000 SF lifestyle
center that delivers the ultimate shopping experience. Located in

ULTA
Anaheim, California, it serves as a convenient hub for shopping, vous
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dining, and services. The center typically features a variety of l <9 @y
: : : l 8
stores, from everyday conveniences like grocery to specialty shops, s l l l l l
fitness centers, and restaurants. Many of the businesses cater to Proposed Signature
l ) Restaurant Pad
both locals and visitors. Available

SHOP. DINE. ENJOY.




Property
Highlights.

+ 6,000 SF Proposed signature restaurant pad available

+ Anaheim Hills Festival boasts major retailers such
as Target, T.J. Maxx, Hobby Lobby, Petco, and many
others, making it a shopping destination for a wide
variety of needs including groceries, clothing, home
goods, and pet supplies

+ Easy access from the 91 Freeway

« Dense trade area with over 83,664 people within 3
miles and strong daytime population with over 25,323
employees within 3 miles

+ Regional draw with close proximity to Disneyland
Resort, Knotts Berry Farm, Medieval Times, and
Knotts Soak City

+ Ample Parking: A large parking lot to accommodate
shoppers

Proposed Courtyard Redevelopment

|



P t PROPOSED UNIT TENANT SQ. FT. SHOP SPACE
ro pe r y SIGNATURE ANCHORS 1A VACANT 2,710

® RESTAURANT PAD Former Edwards Theatres 62,676 1B Bank of America 4,426

Avai I a bi I ity. — AVAILABLE

Major A Target 111,743 2A StretchLab 1,424
Major B1 ULTA 10,880 2B Bath & Body Works 3,292
Major B2 Nordstrom Rack 24,179 2C Nothing Bundt Cakes 1,699
Major C T J Maxx 25,050 3A Mattress Firm 3,923
Major D Hobby Lobby 77,883 3B Orangetheory Fitness 2,367
Major E Petco 13,300 4A HOTWORX 2,066
Major G Vons 55,000 4B VACANT 1,843
Major H AVAILABLE 6,000 4C Fusion Sushi 1,022
Major J Tillys 9,330 4D Kimmie's Coffee Cup 2,236
Major K St. Jude Heritage Medical Group 11,033 5A VACANT 1,960
Major X 24 Hour Fitness 38,160 5C Unique Alterations 1,200
Major Y Tutor Time 10,200 5D Taekwondo USA 1,600
5E Color Me Nail Spa 2,000
PADS 5F Ritz Cleaners 1,600
Pad A El Cholo Mexican Restaurant 8,169 5G Vision Boutique Optometry 900
Pad B BJ's Brewhouse 6,188 5H Blow Out Parlor 908
Pad C2 Verizon 4G Wireless 2,175 5J Prime iBrow Threading 908
FORMER Pad C1 Chase Bank 4,200 6A Wood Ranch BBQ & Grill 6,475
Pad D1 Dentists of Anaheim Hills 2,800 6B Le Salon 2,990
Pad D2 Nekter Juice 800 7A Skin Nirvana Med Spa 2,404
Pad D3 CAVA Mezze Grill 2,400 11E Panera Bread 4,124
Pad E Story Bar & Kitchen 7,300 12A SchoolsFirst Credit Union 2,400
Pad F Chevron 2,000 12C VACANT 1,200
Pad G First Team Real Estate 9,200 12D Family Hair Cut 900
PROPOSED 13A Chipotle Mexican Grill 2,700
MULTI FAMILY 13E The Habit Burger Grill 2,370
REDEVELOPMENT 14A EGG TUCK 1,504
14B T-Mobile 1,208
14C "Snip-Its" Kids Hair Studio 897

14D Anaheim Hills Smile Studio 900




Proposed Floor Plan.
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Proposed Pad & Retail
Corridor Redevelopment
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Chino Hills Chino

Anaheim Hills

Rowland Heights Eastvale °
Demographics.
7 MINUTES 10 MINUTES 15 MINUTES
La Habra 27,947 62,894 177,285
Norco
annual visits to
Anaheim Hills Festival $199,616 $198,737 $191,349
Yorba Linda 10,215 22,599 60,927
Corona
Fullerton N 24,612 52,754 171,333
~\¥
A heim Hills }
o people in the primary trade
area with over 50,000 44.9 44.7 42.8
households making over
$154,000 per year
Anaheim

daytime employees within fth lation in th mobile data shows
7 minute drive time © Z‘popu adlon n he consistent traffic at the
Immediate trade area has center throughout the day
earned a bachelor’s degree

Orange or higher

Garden Grove North Tustin .
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MATT MOSER KATHY LIMBURG

858.523.2096 714.309.6061
mmoser@retailinsite.net kathy.limburg@sra-re.com

WWW.ANAHEIMHILLSFESTIVAL.COM

The information above has been obtained from sources believed to be reliable. While we do not doubt its accuracy, we have not verified it and make no guarantee, warranty or representation about it. It is your responsibility to independently confirm its accuracy and completeness. Any projections,
opinions, assumptions or estimates used are for example only and do not represent the current or future performance of the property. The value of this transaction to you depends on tax and other factors which should be evaluated by your tax, financial and legal advisors. You and your advisors
should conduct a careful, independent investigation of the property to determine to your satisfaction the suitability of the property for your needs.
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